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Membership Meeting
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8:00 to 9:00 a.m. 

Clarence Youth Bureau
10510 Main Street

Speaker: Gerry Dewes

“The Journey,”
Character Building
Program for Youth

Volunteer  Coach  to  Present
Details  of  Youth  Program

A one-hour program to help youth 8 to 16 make eth-
ical decisions will be discussed at the membership
meeting of the Clarence Hollow Association on
Thursday, April 23, at the Clarence Youth Bureau from
8 to 9 a.m.

Speaker will be Gerry Dewes, Clarence resident and
owner of Sunbridge Management, a registered financial
management firm. As a volunteer coach for Diamond
Girls Softball, Mr. Dewes recently began presenting
“The Journey,” a PowerPoint program sanctioned by
the U.S. Olympic Committee. Mr. Dewes and the pro-
gram were the subjects of a full-page feature article in
the April 15 Clarence Bee.

Including the six pillars of ethical decision-making,
the 24-slide presentation introduces a moral frame-
work that youth can use to help them make decisions
and set their own ethical standards. Mr. Dewes is cer-
tified by the U.S. Track and Field association to pres-
ent the program. In recent months, he has spoken to a
handful of youth groups, most of them church-related.
He is anxious to branch out to other areas.

The program is open to all interested. There is no
charge. The Youth Bureau is located at 10510 Main
Street, Clarence Hollow.

May  Networking  Event  Joint  with  Chamber
The Clarence Hollow Association’s May net-

working event will be a joint activity with the
Clarence Chamber of Commerce at Dave &
Buster’s in Eastern Hills Mall on Tuesday, May 12,
from 5:30 to 7 p.m. Featured will be a 15-minute
presentation by SCORE on how that organization
can help existing and new businesses.

Free admission includes hors d’oeuvres by Dave
& Buster's. A cash bar will be available.

Early Market Days
Saturdays in May

Although the seventh season of the Clarence
Hollow Farmers’ Market will not open officially
until June 6, the market site will host Early

Market Days on all Saturdays
in May from 8 a.m. to 1 p.m.

Featured will be
greenhouses and nurs-
eries with flower and
vegetable plants. Known
last year as May Flower
Days, the name was
changed to reflect the

interest of non-plant ven-
dors in participating.

Anticipated are farm bakery,
honey vendor, and more.

The Country Store will not be open during May
and staffing will be minimal. A well-attended ven-
dors meeting on April 7 created expectations for a
very successful 2009 market season.

Reminder...
Monday, April 20, 2009
Business After Hours

5 p.m. - 7 p.m.
Asa Ransom House

Bring your business cards!
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for-profit volunteer organization working
to promote, improve, and maintain the
quality of life, prosperity of business, and
historic charm of Clarence Hollow.
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PRESERVATION
QUOTE

"With the growth of heritage
tourism and a new understand-
ing of quality of life as a powerful
motivator in economic develop-
ment, (our) history is the story of
our future as well as our past.
And the children, who will inher-
it this world, need the past as an
anchor, a lesson, and a tutor.”

Richard C. Marcus, Vice President
Buffalo and Erie County

Historical Society

Sign to Return
To West Hill

After an absence of several
years, a Welcome to Clarence
Hollow sign will soon reappear on
the West Hill at 10215 Main
Street. Last November, following
the purchase of the property by
Kelkenberg Homes Inc. and
approval by the Clarence Town
Board, the Clarence Hollow
Association commissioned Clear
Light Studio (Bill Jobling and
Donna Ioviero) to design and paint
a new sign. The sign is now fin-
ished and awaiting installation. It
features a painting of the 1911
Town Park Club House, formerly
the country home of the Auto-
mobile Club of Buffalo.

Installation, including the sup-
porting posts, is being donated by
Charles Kelkenberg; Kelkenberg
Homes is a member of the associ-
ation.

Welcome signs date to the
summer of 1990 when one was
installed at 10215 Main Street,
and another on the east hill on
the property of Our Lady of Peace
church. The east hill sign was
repainted last fall. The former sign
on the west hill was destroyed by
the previous property owner after
a request to remove it. Since last
fall, the Clarence Hollow Associa-
tion has spent more than $2,000
on construction and maintenance
of the two signs and the flower
beds surrounding them.

The Clarence Hollow Association
thanks these corporate 

sponsors whose financial 
support provides expanded

services to members.

Gold  Sponsors
Asa Ransom House Country Inn
Hale Northeastern Expo Svcs.

Kreher’s Farm Fresh Eggs
Jeff & Carolyn Lattimer

Western New York Event Centre

Silver  Sponsors
Antique World
Bank of Akron

Clarence Chamber of Commerce
Flying Bison Brewing Co.

Kelkenberg Homes
Towne BMW-MINI

Bronze  Sponsors
Eagles’ Wings Ministries

Greatbatch, Inc.

PPrreesseerrvvaattiioonn  GGrroouuppss
WWiillll  RReeccooggnniizzee  TToowwnn

Preservation Buffalo Niagara
will honor the Town of Clarence
for its Historic Preservation
Ordinance at a luncheon in the
Hyatt Regency Hotel, Buffalo, on
Friday, May 8. Preservation
Buffalo Niagara and The City of
Buffalo Preservation Board are co-
presenters of the 2009 Preserva-
tions Awards Luncheon. Keynote
speaker will be Peter Brink, senior
vice president of the National
Trust for Historic Preservation. A
total of 13 awards will be present-
ed. (852-3300)

Chamber  Seeks  Golfers,
Sponsors  for  June  22

The Clarence Chamber of
Commerce is accepting applica-
tions for sponsors and golfers
for its annual Golf Classic
to be held at Brookfield
Country Club on Monday,
June 22.

Five levels of sponsor-
ship are available
from $90 for a tee
sponsor to $2,500 for a
gift/golf sponsor. Single golfer fee
is $150 including 18 holes of golf
with cart, lunch, open bar, steak
dinner, gift, prizes, and auction.
For additional information, call
the Chamber at 631-3888.
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Restoration  Committee
Planning  Celebration

The Clarence Town Park Club
House Restoration Committee has
begun holding special meetings to
plan the 100-year anniversary of
the opening of the building as the
country home of the Automobile
Club of Buffalo in 1911. The ini-
tial meeting on April 6 was attend-
ed by Pat Brace, the Clarence
Hollow Association delegate to the
committee, and Don Boyd, associ-
ation president.

The C.H.A. was instrumental in
the formation of the committee in
2003 and has contributed to the
restoration efforts. The next meet-
ing will be on Monday, June 1, at
4 p.m. in the club house.

DDaayy  iinn  tthhee  PPaarrkk
FFaallllss  oonn  FFoouurrtthh

Bob Altieri, chairman of the
2009 Day in the Park, the town’s
annual Independence Day cele-
bration, will be held on Saturday,
July 4, from 2 to 11 p.m., in the
Clarence Town Park, 10405 Main
Street.

Music, rides, games, food,
refreshments, and a beer tent will
be available all day, he said. The
day will end with a wonderful fire-
works display beginning at dusk.
“If you are interested in being a
part of this fun family event, call
631-3157,” said the chairman.

Traditionally, Day in the Park
is held on the Saturday nearest to
Independence Day. This
year, the holiday
falls on a Saturday.

Chicken  Barbecue
Seeks  Volunteers

The Clarence Hollow Associa-
tion’s 14th annual Memorial Day
Chicken Barbecue will take place

on Monday, May 25, in the
Main Street Town Park
following the American
Legion parade and
memorial ceremony.
Chiavetta’s will cook

and members will serve
chicken dinners from the

park pavilion from 12 noon until
sold out.

There will be a Chinese auc-
tion, music, children’s activities,
displays, and more. The cost is
$8.00 for the chicken dinner and
$2.00 for a hot dog and chips.

The association is in need of
people to help organize the event
and on May 25 serve food, sell
tickets, set up displays, entertain
children, and more. If you can
help in any way, call Flora Leamer
at 984-5235 or e-mail flora_leam-
er@yahoo.com and she will find a
fun job for you.

Distribution of 100,000 copies
of the 2009 “Discover Historic
Clarence Hollow” brochure got
underway last month with delivery
of 20,000 to Yankee Distribution
Inc., 29,000 to Bee Group News-
papers, and 4,000 in bulk to most
Clarence Hollow Association busi-
ness members.

Since 1990, the publication of
the brochure has been the signa-
ture project of the Clarence Hollow
Association, with Bob Lenz as its
editor. In addition to a classified
listing of business members, the
brochure includes maps and
information about the Clarence
Hollow Farmers’ Market, historic
Main Street walking tour, hiking
and biking trails, the Tillman
Road Wildlife Management Area,
and the Escarpment Sanctuary.
The association spends more than
$15,000 on printing and distribu-
tion.

The association contracts with
Yankee Doodle, Ransomville, to
place brochures in 300 hotels,
motels, bus and train stations,
and tourist information centers
throughout the year at a cost

exceeding $2,000. The service area
includes Buffalo, Niagara Falls,
Lockport, Clarence, Grand Island,
Youngstown, Lewiston, Williams-
ville, Rochester, Batavia, Ellicot-
tville, Salamanca, Olean, and
Gowanda.

In late March, brochures were
mailed as inserts to subscribers of
the Amherst, Clarence, Ken-Ton,
Lancaster, Depew, and Cheek-
towaga Bee newspapers. (Distribu-
tion will also be made in future
editions of the West Seneca, East
Aurora, and Orchard Park Bees.)

All association members are
urged to take brochures for distri-
bution by other businesses, espe-
cially outside the area. “This
applies particularly to members
who travel,” Bob Lenz emphasizes.
“Businesses need not be members
to be willing to
take a supply
to give to their
cus t omers . ”
Call Bob for
copies at 759-
2315.

2009  Hollow  Brochure  Distribution  Begins110000

This issue sponsored
by:

Towne BMW-MINI
&

Kelkenberg
Homes
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APRIL 23, Thursday
Membership Meeting, Clarence
Hollow Association, Clarence
Youth Bureau, 8-9 a.m. Speaker:
Gerry Dewes. (759-2345)

MAY 2, Saturday
Early Market Day, Clarence Hol-
low Farmers’ Market, Continues
each Sat. in May, 8 a.m.-1 p.m.

MAY 6, Wednesday
Scholarship Party, Clarence
Women’s Club, Town Park Club
House, 7 p.m. (741-4691)

MAY 11, Monday
Golf Tournament, Eastern Hills
Sunrise Rotary Club Foundation,
Brookfield Country Club, 11:30
a.m. (984-5164)

MAY 12, Tuesday
Spring Mixer & Business After
Hours, Clarence Chamber of
Commerce and Clarence Hollow
Association, Dave & Buster’s,
Eastern Hills Mall, 5:30-7 p.m.
(631-3888)

MAY 13, Wednesday
Plant Sale & Auction, Garden
Friends of Clarence, Town Park
Pavilion, sale 12 noon, auction
6:30 p.m.

MAY 16, Saturday
Walk for Celiac Awareness, WNY
Gluten Free Diet Support Group,
Town Park Pavilion, 10 a.m. reg-
istration. (773-9535)

MAY 15-17, Friday-Sunday
Quilt Show, Clarence Log Cabin
Quilters, Town Park Club House,
Fri-Sat 10 a.m.-5 p.m, Sun 11
a.m.-4 p.m. (688-1881)

MAY 25, Monday
Memorial Day Parade, American
Legion Post 828, Clarence High
School to Town Park, 11 a.m.

MAY 25, Monday
Chicken Barbecue, Clarence
Hollow Association, Town Park
Pavilion, 12 noon. (759-2345)

MAY 28, Thursday
Membership Meeting, Clarence
Hollow Association, Clarence
Youth Bureau, 8-9 a.m. Speaker:
Brian Kahle, Magic Marketing.
(759-2345)

MAY 30, Saturday
Lobsterfest, Clarence Rotary
Club, WNY Event Centre, 6 p.m.

JUNE 6, Saturday
Clarence Hollow Farmers’
Market, Clarence Hollow
Association, 10717 Main Street, 8
a.m.-1 p.m. Continues each
Saturday through October.

JUNE 6-7, Saturday-Sunday
Ice Cream Musicale, Hull Family
Home & Farmstead, 5976 Gene-
see Street, 12-6 p.m. (681-6451)

Calendar of Events

Visitor Publications
Highlight the Hollow
Once again, Clarence Hollow

has a significant presence in area
publications distributed to poten-
tial visitors. All three ad programs
described below were adminis-
tered by the Clarence Hollow
Association through its Advertis-
ing Committee. For information
about the discount group ad pro-
grams of the association, call
759-2345.

Published in March, the
Buffalo Niagara 2009-2010
Official Visitors Guide contains a
block of ads and editorial copy
promoting Clarence Hollow, the
Asa Ransom House, Antique
World’s Flea Market and three
antique shops, and the Clarence
Hollow Farmers’ Market in “The
Shopping is Hopping” section.

The Buffalo Niagara
Convention & Visitors Bureau
circulates 400,000 copies of the
68-page magazine to convention
delegates, tour operators, meet-
ing planners, visitors, and local
residents. Distribution includes
Thruway visitor centers, AAA
offices, airport, hotels, motels,
chambers of commerce offices,
attractions and cultural destina-
tions, retail outlets, car rental
agencies, colleges and universi-
ties, and visitor centers in the
Market Arcade and Walden
Galleria.

The only other community
with a group of ads is East
Aurora.

Another current publication to
highlight Clarence Hollow is the
2009 Greater Niagara Region
Spring/Summer Events & Festi-
vals, a March 4 & 5 supplement
to nine Bee Newspapers. The
Hollow is represented with a cen-
ter spread containing ads of 12
Clarence Hollow Association
members:

Beachy Cabinetmakers, The

Brothers of Mercy, Brennan’s
Bowery Bar, Grainy’s Auto-
motive, Clarence Hollow
Jewelers, Asa Ransom House,
Clarence Hollow Farmers’
Market, Bank of Akron, Dkd
Studio, Patty Hughes Interiors
by Decorating Den, Tucciarone’s
Auto & Truck Repair, and Bee
Newspapers.

The Town of Cheektowaga is
the only other community adver-
tising in Events & Festivals.

In its four issues a year,

Clarence Hollow runs a full page
in Explore New York, “the Greater
Western New York Traveler’s
Companion.” The spring edition
lists events from March through
May 31. The “Historic Clarence
Hollow” page  includes ads from
Asa Ransom House, Adventures
in Heat, Clarence Hollow
Farmers’ Market, and Antique
World. Clarence Hollow is the
only community with a block of
ads and heading.
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The Clarence Hollow Association was
founded as the Clarence Hollow

Merchants Association in January 1987,
a not-for-profit organization, and incorpo-
rated in 1990. It dropped the word “mer-

chants” from its name in everyday use in
2002 in recognition of residents’ stake in
the reconstruction of Main Street and revi-

talization of the Hollow.
Currently, the membership numbers

more than 125 businesses and approxi-
mately 50 individual/resident members who sup-
port the association’s mission statement adopted in
April 2000: “To promote, improve, and maintain the
quality of life, the prosperity of business, and the
historic charm of Clarence Hollow.”

The association’s main service area is Main Street
from Winding Lane on the west to Davison Road on
the east; membership is open to others who seek to
benefit from and support the association. To carry
out its goals and programs, the association operates
with an elected board of 15 directors and through
16 committees in four groups.

The Events Group includes the Farmers’
Market, Fund-Raising Events, Networking Events,
and Retail Events Committees.

Farmers’ Market -- Established in June 2003, the
highly-successful Clarence Hollow Farmers’ Market
is about to enter its seventh season. In addition to
presenting produce, wine, and other market-related
products for sale, the market committee holds spe-
cial activities, theme days, music and other enter-
tainment, and three chicken barbecues, to help
make the market more enjoyable and financially
self-supporting.

Fund-Raising Events -- With a chairman for each
event, conducts annually the Memorial day Chicken
Barbecue, a barbecue at Day in the Park, and Wine,
Wheels and Song in September at the WNY Event
Centre.

Networking Events -- Conducts monthly
“Business After Hours” networking events hosted by
members and chairs the annual Holiday Party in
December.

Retail Events -- Organizes projects to attract
shoppers such as sidewalk sales, arts and crafts
shows, decorating contests, and holiday home
tours. Promotes a “shop locally” program.

The Community Enhancement Group includes
the Beautification, Preservation, Rails-to-Trails, and
Renaissance & Revitalization Committees.

Beautification -- American flags, planters, and
holiday street decorations on Main Street are the
responsibility of this committee to purchase and
maintain. Also maintains the Welcome signs at both
entrances to the Hollow.

Preservation -- A member of this committee is the
association’s delegate to the Club House Restoration
Committee. Last year, the association donated

$2,000 to purchase light fixtures for the club house.
The association was an early and strong advocate
for the recently-adopted town Historic Preservation
Ordinance.

Rails-to-Trails -- In 2007 and 2008 the associa-
tion raised a total of $5,000 to improve bike path
safety. This committee sponsors the annual July
Family Fun Bike Ride on the town bike paths and a
brochure describing the system.

Renaissance & Revitalization -- This committee
began as the private sector partner with the state
and town on the reconstruction of Main Street and
continues as one of the most active and vital of
association committees. The committee works to
strengthen the economic base of the Hollow by mar-
keting unoccupied properties, promoting the
improvement of Main Street properties, and working
with town government and the Clarence I.D.A.

The Communications Group includes the
Advertising, Public Relations, Tourism, and Web
Site Committees.

Advertising -- One of the most productive associ-
ation committees, promotes Clarence Hollow as a
shopping and tourist destination by developing
cost-saving cooperative ad programs and encourag-
ing their use by members.

Public Relations -- Publishes a monthly newslet-
ter for members, the Clarence Hollow Crier, as well
as an e-mail newsletter for events and promotions.
Sends news releases to area media.

Tourism -- Maintains contacts with tour plan-
ners and participates in trade shows and consumer
shows including the annual “Vacation in Your Own
Backyard” show at the Walden Galleria.

Web Site -- Maintains a web site listing associa-
tion business members and public events.

The Administrative Group includes Attendance
& Reception, Grants & Finance, Membership &
Brochure, and Nominating & Election Committees.

Attendance & Reception -- Telephones and/or e-
mails members prior to events to encourage atten-
dance. Makes and delivers welcome baskets of
members’ sample items to new businesses and for
special occasions.

Grants & Finance -- Secures grants and develops
new funding sources. Oversees association’s risk
management program.

Membership & Brochure -- Publishes and dis-
tributes 100,000 copies of the annual “Discover
Historic Clarence Hollow” brochure which lists
business members by classification, events, com-
munity highlights, and an historic walking tour.

Nominating & Election -- Recruits a slate of can-
didates for director to be voted on by the member-
ship at the annual meeting.

What  does  the  Clarence  Hollow  Association  do?




